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For over ninety years, the name Pan Am has beéen synonymous with words like style,
service, guality, integrity and luxury. From the first flights of the majestic Clippers, Pan Am
has left a lasting image in consumers’ minds of providing the best the world has to offer.
Some of the strongest images and memories involve the iconic Pan Am official logos and
trademarks. Whether it was the unforgettable stylish uniforms and bright smiles of the Pan
Am flight crews, or the classic Pan Am take-away cabin bags that signified you had truly
arrived, the Pan Am colors and official logos have been key in establishing those lasting
memories.

We here at Pan Am Brands strive to continue the tradition of being associated with the best
the world has to offer in all we do. That is why it is important to not only protect the image
of our heritage, but to also premote the growth of the Pan Am brand into new markets going
forward.

Pan Am Brands is currently open to developing business opportunities with companies,
products, and services that reflect our dedication to surpassing the highest standards in
all we do. For more information about business opportunities with Pan Am, please contact
our licensing department at licensing@panam.com.
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WHY WE USE A STYLE GUIDE AND GRAPHIC STANDARDS

With a brand such as Pan Am that has endured decades of social and political change,
consistency has been the key to our success in continued brand recognition around the
world. This consistency has been a part of Pan Am from the beginning and has ensured
that the consumer has the same positive experience at every point of contact with the Pan
Am brand.

Going forward, it is imperative that consumers have that same consistent experience with
not only the products and services Pan Am manages in house, but all products and
services associated with the Pan Am brand.

This strict standard of guidelines ensures that the Pan Am name, logos, and trademarks
continue to be synonymous with quality and integrity in the marketplace. These standards
are also intended to maintain the goodwill Pan Am has worked so hard to promote with
all associated licensed vendors throughout our long history.
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PAN AMERICAN AIRWAYS SISTEM

PAWADL
PAA ARROW
1920's

PAWAO2
PAA ARROW ROUND
1920's

PAWADS

PAN AMERICAN AIRWAYS
SYSTEM STYLIZED WORDMARK
1520°-EARLY 1930°S

PMS294BLUEC

PAWADS
EARLY WINGED GLOBENO PAA
1930°=-EARLY 19407

PMS294BLUEC

PAWADS

PAAOUTSIDE EARLY WINGED
GLOBE

1930's=EARLY 1940s

PMS294BLUEC

PAWADE

EARLY WINGED GLOBE AND
STARS

1930'=EARLY 1940

PMS 294 BLUEC

OUR MARKS OF DISTINCTION

PUN ANTRICAN WORLE AIRBAYS

Py Awrnroww BesLo Amwars

PAWADE

EARLY PAASTYLIZED
WORDMARK
1930'3=-EARLY 1940'S

PMSS40SBLUEC

PAWADY
WINGED GLORE NO PAA
1944=-EARLY 1950'S

PMSSA0SBLUEC

PAWAD10
PAAWINGED GLOBE
1944-EARLY 1950'S

PMSS405BLUEC

PAWADLY

PAA WINGED GLOBREWITH
STYLIZED PAN AMERICAN
WORLD AIRWAYS WORDMARK
ABOVE WING

1944-EARLY 1950'S
PMSS40SBLUEC

PAWADL2

PAN AMERICAN WORLD
AJRWAYS STYLIZED
WORDMARK
1944-EARLY 1950'S

PMS S40SBLUEC

PAWAD13

PAA STYLIZED WORDMARK
ABOVE PAN AMERICAN WORLD
AIRWAYS STYLIZED WORDMARK
1944=-EARLY 1950'S
PMSS40SBLUEC
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PAN AMERICAN

AN AMERICAN
WORLD AlRWAYS

TIPAN AM

PAWADZ22
PAN AM GLOBE INVERTED
MID 1950'5-1960'S

PMS 294 BLUEC

PAWAOZ3

PAN AMERICAN STYLIZED
WORDMARK

MID 1950'5-15960'S

BLACK

FAWAOZ3B

BAN AMERICAN WORLD AIRWAYS
STYLIZED WORDMARK

MID 1950'5-4960'S

BLACK

PAW/AC24
PAN AM STYLIZED WORDMARK
MID 1950'5-1960'S

FMS 294 BLUEC

PAWAODZS
PAN AM STYLIEZD WORDMARK
WITH GLOBE

PME 294 BLUEC

PAWAD26
PAN AM WORDMARK HELVETICA
MID 1950'S

PMS313BLULC

PAWAOZT

PAN AM WORDMARK HELVETICA
WITH GLOBE

MID 1960°S

PMS 313 BLUEC

amborw

Cuina CLIPPER

CirePER CIRGO

PAN AM RAILWAYS

OUR MARKS OF DISTINCTION

PAWAO2S
PIEREE PANDA
1970's

PAWAO2S
RAINBOW LOGO
MID 1950°S

PAWAD30
CHINA CLIFPER

PAWAO3Y
CLIPPER CARGO

PAROO1
PAN AM RAILWAYS
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PAA HERITAGE LUGUS

The Pan American World Airways PAA and WING AND GLOBE series
of logos represent the golden era of aviation at its finest. This series of
logos is not only recognizable throughout the world as being associated
with innovations such as seaplanes and intercontinental journeys, but
also as a leader in opening air travel to the masses during a time of true
aviation exploration. Great for fashion, housewares, and décor, these
logos are true classics that stand the test of time.
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PMS 278C

g X

PMS 294U

~ Kl

PMS 313U

STANDARD COLOR GUIDELINES

The PAN AM GLOBE logo is comprised of main blue body colors PMS 279c,
294U, or 313u applied over a drop-out or white background. Conversely a
white main body color may be used when applied over a non-white back-
ground. Please refer to the correct and incorrect usage in this guide for exam-
ples. All variances or deviations from the standard usage of PMS 279¢, 2%4u,
and 313u Blue require approval from the Pan Am Brands design committee
representative assigned to your account prior to use.

The PAN AM GLOBE logo and WIND SWEPT SCRIPT font uses one of the
three color options being PMS 279c, 294u, and 313u along with an
approved variance of the entire 10go being created in drop-out white when
applied over a non-white background. All variances or deviations from the
standard usage of PMS 279c, 294u, and 313u Blue require approval from
the Pan Am Brands design committee representative assigned to your
account prior to use.
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LEGAL NOTICE REQUIREMENTS

The Pan Am Brand continues to resonate as one of the world's most enduring and
recognizable symbols of quality and prestige. In order to protect the value of the brand
legally, it is impartant that ownership and legal notice is displayed on all marketing and
product materials.

Please note that the design samples provided in this Style Guide are displayed without
proper legal notice. During the design approval process, the Pan Am Brands design
committee will instruct you on the appropriate use of the trademark ® and ™ symbols
where certain Pan Am trademarks and logos are used. However, Pan Am Brands
recognizes that it may be difficult on certain product designs and materials to apply the
required legal notice and markings. In such cases, the Pan Am design committee will work
with you to ensure that the intellectual property is displayed correctly while also maintaining
the aesthetic quality of your product, design or material.

For advertisements, websites and other manner of printed materials and packaging, please
place the following in an inconspicuous location:

® All related logos, characters, names, and distinctive likenesses thereof are the
exclusive property of Pan American World Airways, Inc. Used under authorization.

™ All related logos, characters, names, and distinctive likenesses thereof are the
exclusive property of Pan American World Airways, Inc. Used under authorization.

For instances where space is limited but legal notice is required, use the following shortened
version:

® Pan American World Airways, Inc.
™ Pan American World Airways, Inc.

Where appropriate, include the following copyright notice:

@ (current year) Pan American World Airways, Inc. All rights reserved.



PAN AM STYLE GUIDE

TYPOGRAPHY

All official Pan Am licensed products and communications that use the Pan Am logos and
trademarks are specified to use the following guidelines for typography:

The name of the official font is PAN AM FONT and will be supplied to licensees as a True
Type font, or .ttf file

The official PAN AM FONT is best characterized by the vertical stroke of the individual
letters being accented by a windswept cap and heel pointing to right in most cases.

The official PAN AM FONT may be used in conjunction with official Pan Am logos and
trademarks only when subordinate to the logo or trademark to indicate that the additional
text is also referring to official licensed and approved products or services by Pan American
World Airways, Inc.
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WHERE WE GET OUR INSPIRATION

It's hard to imagine the height of the aviation glory days
without PanAm. From travel posters to timetables,
menus, and product offerings that embodied mid-century
design, our image library is filled with inspiration for
licensees to create new products andservices.
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NEW RAINBOW SERVICE
TO ALL

.
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TRAVEL POSTERS
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FLY TO SOUTH SEA ISLES
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FINE DESTINATIONS - TRAVEL POSTERS
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GUATEMALA

PAN AMERICAN
W'ORLD AIRWAYS

PAN AMERICAN
WOHLD AIBWA.YS
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TRAVEL POSTERS
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JET MAGIC HOURS FROM NEW

PAN AM

NORLD'S MOST EXPERIE

PAN AHERICAN WORLD AIRWAYS.

TRAVEL POSTERS
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Until the early 1930’s air travel was positioned an "adventuresome” way to see the world. In 1935
the introduction of the Pan American Airways “China Clipper” flying boat made travel glamorous.

In addition to delivering the first United States Air Mail service from California to Manila, the
China Clipper became one of the most famous airplanes in history no doubt in part to its wartime
service and a small time actor named Humphrey Bogart starring in the 1936 movie bearing its
name “The China Clipper.”

Today the legacy of the Pan Am “China Clipper” lives on through its windswept fonts and regal
name on licensed goods evoking a time of adventure, Americana and glamour.

Curva CLIPPER -
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CACHE COLLECTION
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HALFTONE COLLECTION
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HALFTONE COLLECTION
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EVERY CO-PILOT SHOULD
HAVE A FLIGHT PLAN

Pan Am works closely with our licensees to develop
innovative products and services utilizing our imagery.
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Honolulu

MILX CHOCOLATE
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THE OFFICIAL CHOCOLATE FOR TRAVELING
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THE OFFICIAL CHOCOLATE
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THANK YOU FOR VISITING. WE HOPE YOU ENJOYED THE RIDE.

FOR MORE INFORMATION ABOUT THE PAN AM BRANDS
LICENSING PROGRAM, PLEASE CONTACT ONE OF OUR AGENTS.

30 CENTRE ROAD, STE 8
SOMERSWORTH, NH 03878

603.516.0802
LICENSING@PANAM.COM
WWW.PANAMBRANDS.COM

@ | Brand Style Guide | Copyright © 2017 Pan American World Airways, Inc. All rights reserved.






