
SHARE 
a DAILY 

PORTION of 
LAUGHTER



develops and promotes Bel brands through a worldwide non-food licensing
program with more than 30 possibilities

• by reaching NEW CONSUMERS through NEW CATEGORIES and NEW OCCASIONS out
of food, in NEW CHANNELS

• by offering them new, original, fun, colorful and loveable BRAND EXPERIENCES
• by ultimately SHARING A DAILY PORTION OF LAUGHTER

and 5 nuggets



Licensing 
program



LAUGHTER is a MAGICAL INGREDIENT…



1921 1921 1924 1927 1949

1955 1960 1969 1970 1972

1978 1985 1999 2006 2017

A CENTURY of LAUGHTER (almost)
1921 - The 1rst cheese brand is born. The saga of laughter has begun

1924 - Benjamin Rabier iconised laughter at the request of Léon Bel.

1929
Laughter is
exported… 
first to the UK 
then to 
Belgium…

And since 1945… 

World is our playground!

In 136 COUNTRIES, on 5 
CONTINENTS, to make it the 

WORLD #4 IN THE CHEESE MARKET



combining SIMPLICITY and COMMUNICATIVITY

COMMUNICATIVE

1971

1985

1994

"The trademarks war" - Salim Zerrouki

SIMPLE
INCLUSIVE

POPULAR
ACCESSIBLE



and translated through 4 creative platforms
1- Design & Contemporary 2- Fun & Bold

3- Happy Bunch 4- Retro & Vintage

Full styleguide available on demand



Already
4 laughing
core areas

1. Tableware
2. Homeware
3. Apparel
4. Board games and toys





Tableware
+100.000 products sold in 2017

Large retailers
Concept stores





Home textile



Home decoration





Apparel

More than 5.000 T-shirts sold since 2016

Kiabi
La Halle
Bizzbee

asos marketplace
Retail





Board games/toys
"Edutainment" games

Retail
Toy stores

…

Toys
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• To spark childlike joy !

sparking childlike joy!



BABYBEL®: 98% MILK, 100% FUN
Launched in France in 1977, Babybel®
is the 6th-largest brand in the world
market for hard cheese and is shared
in 76 countries around the globe.

Sparking childlike joy!
for 

THE NEVER TOO SERIOUS



A Pan-European digital activation: 
Super Cheese

Going even further in France with
La vie du Filet and Les Terres 
LAITgendaires



A childlike joy illustrated by characters, "emojis" … 



…and a variety of sparking designs

Full styleguide available on demand



Already
3 sparking
core areas

1. Tableware
2. Homeware
3. Boardgames



Tableware



Home decoration



Boardgames
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An iconic foodform…
for the most enjoyable snacking 

moments… worldwide



Full styleguide available on demand

…and a variety of exciting designs



Already
3 enjoyable

core areas

1. Tableware
2. Homeware
3. Boardgames



Tableware



Home decoration



Boardgames



Patrick Tamburlin
E: ptamburlin@groupe-bel.com - T: +33 6 83 48 83 87

LVQR Diffusion
2 allée de Longchamp - 92150 Suresnes - France

La vache qui rit®, babybel® and Apéricube® 
are trademarks owned by Fromageries Bel
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