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For over ninety years, the name Pan Am has been synonymous with words like style,
service, quality, integrity and luxury. From the first flights of the majestic Clippers, Pan Am
has left a lasting image in consumers’ minds of providing the best the world has to offer.
Some of the strongest images and memories involve the iconic Pan Am official logos and
trademarks. Whether it was the unforgettable stylish uniforms and bright smiles of the Pan
Am flight crews, or the classic Pan Am take-away cabin bags that signified you had truly
arrived, the Pan Am colors and official logos have been key in establishing those lasting
memories.

We here at Pan Am Brands strive to continue the tradition of being associated with the best
the world has to offer in all we do. That is why it is important to not only protect the image
of our heritage, but to also promote the growth of the Pan Am brand into new markets going
forward.

Pan Am Brands is currently open to developing business opportunities with companies,
products, and services that reflect our dedication to surpassing the highest standards in
all we do. For more information about business opportunities with Pan Am, please contact
our licensing department at licensing@panam.com.
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WHY WE USE A STYLE GUIDE AND GRAPHIC STANDARDS

With a brand such as Pan Am that has endured decades of social and political change,
consistency has been the key to our success in continued brand recognition around the
world. This consistency has been a part of Pan Am from the beginning and has ensured
that the consumer has the same positive experience at every point of contact with the Pan
Am brand.

Going forward, it is imperative that consumers have that same consistent experience with
not only the products and services Pan Am manages in house, but all products and
services associated with the Pan Am brand.

This strict standard of guidelines ensures that the Pan Am name, logos, and trademarks
continue to be synonymous with quality and integrity in the marketplace. These standards
are also intended to maintain the goodwill Pan Am has worked so hard to promote with
all associated licensed vendors throughout our long history.
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SR

PAN AMERICAN AIRWAYS SYSTEM

PAWAO1
PAA ARROW
1920’s

PAWAO2
PAA ARROW ROUND
1920°S

PAWADO3

PAN AMERICAN AIRWAYS
SYSTEM STYLIZED WORDMARK
1920'-EARLY 1930'S

PMS 294 BLUEC

PAWAO4

EARLY WINGED GLOBE NO PAA
1930's-EARLY 1940’s

PMS 294 BLUEC

PAWAOS

PAA OUTSIDE EARLY WINGED
GLOBE

1930's-EARLY 1940’s

PMS 294 BLUEC

PAWAOD6

EARLY WINGED GLOBE AND
STARS

1930's-EARLY 1940's

PMS 294 BLUE C

PAWAO7

PAA OUTSIDE EARLY WINGED
GLOBE AND STARS
1930's-EARLY 1940’s

PMS 294 BLUEC ".‘

AN AHERICAN WORLD AIRWAYS

Pin AHERICIN WORLD AIRWAYS

OUR MARKS OF DISTINCTION

PAWADS

EARLY PAA STYLIZED
WORDMARK
1930'3-EARLY 1940'S

PMS 5405BLUEC
PAWADS

WINGED GLOBE NO PAA
1944-EARLY 1950'S

PMS 5405 BLUEC

PAWAOD10
PAAWINGED GLOBE
1944-EARLY 1950’S

PMS 5405 BLUEC

PAWAO11
PAAWINGED GLOBE WITH @
STYLIZED PAN AMERICAN

WORLD AIRWAYS WORDMARK A
ABOVE WING @
1944-EARLY 1950'S

PMS 5405 BLUE C

PAWAO12
PAN AMERICAN WORLD

AIRWAYS STYLIZED

WORDMARK

1944-EARLY 1950’S

PMS 5405 BLUE C

PAWAO013

PAA STYLIZED WORDMARK sr’,
ABOVE PAN AMERICAN WORLD -__‘__4
AIRWAYS STYLIZED WORDMARK —
1944-EARLY 1950'S $§
PMS 5405 BLUE C O
PAWAO14

PAN AM GLOBE THIN FRAME NO

WORDMARK

EARLY 1950°S

PMS 5405 BLUEC

PAWAO15

PAN AM GLOBE THIN FRAME
INVERTED NO WORDMARK
EARLY 1950'S

PMS5405BLUEC

PAWAO16
PAN AM GLOBE THIN FRAME
EARLY 1950'S

PMS5405BLUEC

PAWAO17

PAN AM GLOBE THIN FRAME
INVERTED

EARLY 1950'S

PMS5405BLUEC

PAWAD18

PAN AMWORDMARK
EXTENDING OUTSIDE OF THIN
FRAME GLOBE

EARLY 1950’S
PMS5405BLUEC

PAWAD19
PAN AM GLOBE NO WORDMARK
MID 1950°'S-1960’S

PMS 294 BLUE C

PAWAD20

PAN AM GLOBE NO WORDMARK
INVERTED

MID 1950'S-1960’S

PMS 294 BLUE C

PAWAOD21
PAN AM GLOBE
MID 1950'S-1960'S

PMS 294 BLUE C
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PAN AMERICAN

PAN AMERICAN
VWORLD ALIRWVAYS

BPAN AM

T IPAN AVL

PanAm

S PanAm

PAWAOD22
PAN AM GLOBE INVERTED
MID 1950'S$-1960°S

PMS 294 BLUEC

PAWAOQ23

PAN AMERICAN STYLIZED
WORDMARK

MID 1950'S$-1960’S

BLACK

PAWAOQ23B

PAN AMERICAN WORLD AIRWAYS
STYLIZED WORDMARK

MID 1950°S-1960°S

BLACK

PAWAOD24
PAN AM STYLIZED WORDMARK
MID 1950’S-1960’S

PMS 294 BLUEC

PAWAO25
PAN AM STYLIEZD WORDMARK
WITH GLOBE

PMS 294 BLUEC

PAWAOD26
PAN AM WORDMARK HELVETICA
MID 1960°S

PMS 313 BLUEC

PAWAOQ27

PAN AM WORDMARK HELVETICA
WITH GLOBE

MID 1960’S

PMS 313 BLUEC

CHiNA CLIPPER

CrrePeER CARGO

PAN AM RAILWAYS

OUR MARKS OF DISTINCTION

PAWAD28
PIERRE PANDA
1970’s

PAWAD29
RAINEOWLOGO
MID 1950'S

PAWAO30
CHINA CLIPPER

PAWAO31
CLIPPER CARGO

PAROO1
PAN AM RAILWAYS
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PAA HERITAGE LUG0S

The Pan American World Airways PAA and WING AND GLOBE series
of logos represent the golden era of aviation at its finest. This series of
logos is not only recognizable throughout the world as being associated
with innovations such as seaplanes and intercontinental journeys, but
also as a leader in opening air travel to the masses during a time of true
aviation exploration. Great for fashion, housewares, and décor, these
logos are true classics that stand the test of time.

| ﬁ CHINA" CLIPPER
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s
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PAN ANM

“ThlE WORLD [S YOURS™

THE ICONIC PAN AM GLOBE LOGO

Introduced in 1958 as the new look of Pan American World Airways, this classic
wire-framed globe soon became the most iconic aviation logo in the world. Today
it remains a beacon of quality, innovation and style. Take your products, services
and experiences to the next level with the entire family of Pan Am Globe logos
and wordmarks.

ROLEX

CHRONOMETER



BPAN AM STYLE GUIDE

] 7

PMs 279C

] %

PMS 294U

A Bl

PMS 313U

STANDARD COLOR GUIDELINES

The PAN AM GLOBE logo is comprised of main blue body colors PMS 279c,
294U, or 313u applied over a drop-out or white background. Conversely a
white main body color may be used when applied over a non-white back-
ground. Please refer to the correct and incorrect usage in this guide for exam-
ples. All variances or deviations from the standard usage of PMS 279c, 294u,
and 313u Blue require approval from the Pan Am Brands design committee
representative assigned to your account prior to use.

The PAN AM GLOBE logo and WIND SWEPT SCRIPT font uses one of the
three color options being PMS 279c, 294u, and 313u along with an
approved variance of the entire logo being created in drop-out white when
applied over a non-white background. All variances or deviations from the
standard usage of PMS 279c, 294u, and 313u Blue require approval from
the Pan Am Brands design committee representative assigned to your
account prior to use.
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LEGAL NOTICE REQUIREMENTS

The Pan Am Brand continues to resonate as one of the world’s most enduring and
recognizable symbols of quality and prestige. In order to protect the value of the brand
legally, it is important that ownership and legal notice is displayed on all marketing and
product materials.

Please note that the design samples provided in this Style Guide are displayed without
proper legal notice. During the design approval process, the Pan Am Brands design
committee will instruct you on the appropriate use of the trademark ® and ™ symbols
where certain Pan Am trademarks and logos are used. However, Pan Am Brands
recognizes that it may be difficult on certain product designs and materials to apply the
required legal notice and markings. In such cases, the Pan Am design committee will work
with you to ensure that the intellectual property is displayed correctly while also maintaining
the aesthetic quality of your product, design or material.

For advertisements, websites and other manner of printed materials and packaging, please
place the following in an inconspicuous location:

® All related logos, characters, names, and distinctive likenesses thereof are the
exclusive property of Pan American World Airways, Inc. Used under authorization.

™ All related logos, characters, names, and distinctive likenesses thereof are the
exclusive property of Pan American World Airways, Inc. Used under authorization.

For instances where space is limited but legal notice is required, use the following shortened
version:

® Pan American World Airways, Inc.
™ Pan American World Airways, Inc.

Where appropriate, include the following copyright notice:

© (current year) Pan American World Airways, Inc. All rights reserved.



TYPOGRAPHY

All official Pan Am licensed products and communications that use the Pan Am logos and
trademarks are specified to use the following guidelines for typography:

The name of the official font is PAN AM FONT and will be supplied to licensees as a True
Type font, or .ttf file

The official PAN AM FONT is best characterized by the vertical stroke of the individual
letters being accented by a windswept cap and heel pointing to right in most cases.

The official PAN AM FONT may be used in conjunction with official Pan Am logos and
trademarks only when subordinate to the logo or trademark to indicate that the additional
text is also referring to official licensed and approved products or services by Pan American
World Airways, Inc.
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IMPROPER USAGE

SIZE OF LOGO IN COMBINATION WITH OTHER LOGOS

The official Pan Am logos and trademarks will need to be showcased alongside other
iconic marks from time to time in media and other situations. The PAN AM GLOBE logo is
the official specified logo to be used in this situation.

The logo should only appear smaller than other surrounding media in special circum-
stances where prior approval has been granted by Pan Am Brands. Otherwise, all logos
should be at least the same size and scale of the partnering logo, artwork, or trademark.

All official Pan Am color guidelines will be applied to this co-branding standard unless
prior approval for a variance is granted by the Pan Am Brands design review committee.

10
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EXAMPLES OF CORRECT AND INCORRECT USAGE
OF LOGOS, COLORS AND TRADEMARKS

COLOR
ALL THREE APPROVED PMS COLORS NON-STANDARD COLORS

REQUIRE APPROVAL

>~ INCORRECT USAGE WHERE THE GLOBE IS
ONE COLOR AND THE TEXT IS ANOTHER COLOR

SIZE
2 <

a}@ CORRECT TYPE SIZE F;mé INCORRECT TYPE SIZE
B> B>

TYPOGRAPHY

CORRECT FONT STYLE INCORRECT MODIFIED FONT



by CLIPPER & i

WHERE WE GET OUR INSPIRATION

It’s hard to imagine the height of the aviation glory days

< without Pan Am. From travel posters to timetables,
menus, and product offerings that embodied mid-century
design, our image library is filled with inspiration for
licensees to create new products and services.
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NOW DIRECT SERVICE TO

SCANDINAVIA

by Clipper

.

%WORLD‘S MOST EXPERIENCED AIRLINE '

13

T

by CLIPPER &

PN ARERICIN WORLD AIRWAYS

The UWarldls MWiost -'?—xpm'emo" = Airkine

TRAVEL POSTERS
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BAN AMERICA N

Lan AMERICAN WOoRLD AlRwAYS &~

NEW RAINBOW SERVICE
TO ALL

\\\\\\\\

THE WORLD'S MOST EXPERIENCED AIRLINE =

ﬂw Aﬂtﬂcm %ﬁ[ﬂ Argways 0‘"

TRAVEL POSTERS
14
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R :
PAN AHERICAN

WORLD'S MOST EXPERIENCED AIRLINE

Worlo AIBWAYS

FLY TO SOUTH SEA ISLES

Yia PAN AMERICAN

TRAVEL POSTERS
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JET CLIPPERS TO

HAWAII

via
JET CLIPPER

PAN AME

WORLD'S MOST EXPERIEN

Lo

BY JET CLIPPER

AMERIcAN WORLD AIRWAYS
fE5 M OST JEXPERIENCED AIRLIMNE

RLD

FINE DESTINATIONS - TRAVEL POSTERS

16
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RIOdeJaneIm il .

SDhor W Honolulu .. '
City Map and Guide p and Guid:

TSCHERNY COLLECTION - TRAVEL POSTERS
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GUATEMALA

Panv AMERICAN
Hormip Areways

PRINTED IN U S A LAD A-.l101

Pan AMERICAN
Horeo Aieways

PRINTED IN USA LAD A-6

TRAVEL POSTERS
18
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CARIBREAN

Iswmn 9

19

TRAVEL POSTERS
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ONLY 7 JET MAGIC HOURS FROM NEW YORK

!.
WORLD'S MOST EXPERIENCED AIRLINE ||||

\
AN AMERICAN WORLD AIRWAYS.

TRAVEL POSTERS

20



PAN AVIL STYLE GUIDE

UNAWIER(CAN
ALD AIRWAYS

PAN AMEBICAN
WorLp AIRWAYS

SYSTEM TIME TABLE

=

PAN AMERICAN

TIMETABLES
21
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S HouniZsof %@me?m

Pan AMERLCAN WORLD AIRV 1¥S
. FI

SYSTEM

ALL THE WAY

ound

TIMETABLES

22
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(e kad o pecfect tip by CLIPPER
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Today hundreds
see Switzerland
by television ...

s e KBy
T e, wNRT

Today hundreds
see Mexico r
L. The time § raoed by Clippen. bt boon el B mg by television... |
butias g b Efnd =g i o s
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e Towet, bl g uient— honei o« piline of i85

3} ww....-,«..-..a i.(..r..;;r;u.,.w Tomorrow everybody can go P~ = Tomorrow thousands will qgo
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VINTAGE ADS
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Thaough the inaghe of Pan Amv's daily Jet Clippers, this s

o year to visit Europe.

Let yourself go! Europe by Jet Clipper...fastest way there, no exira fare

Pan Am gives you the travel maich of the

eentury—the world's finest, fastest jetliners an
the low economy fares.

Today, all the richness of Europe is well
within the limis of a 2.week vacation and an

Workd's
Mast Exporienced

average vacation budget. Economy class from
New York to Paris is only 3272 one way,
5489 round trip. And Pan Am offers you Jet
Clipper® service to London and Rome, Deluxe
FPresidemt Special and cconomy-class Clipper

Thrift service on every flight. Find out how
Pan Am railors your time and budget to fit a
Jet vacation in Europe. Call your Travel Agent
or any of Pan Am's 61 offices in the U. S,
and

anada, e W SP Y

Pan Am JSet Cligpers... worlds fastest airiners...the only economy-class Jef service...
rhe only Jers fo alf Mheee: London, Par's and Rome.

JET FARES

_ SOUTH AMERICA

$330 NEW YORK TO'RI0 - $340 TO BUENOS AIRES

Save up to 30% with new Economy Fares

Now you can fly Pan Am Jets to South America’s most
eolorful, most exciting cities and save all along the way.
New all-vear Jet Economy Rainbow farcs' are as much
as 30% Jower than former tourist fares.

Pan Am offers non-stop service New York to Rio and
the fastest service from New York to Buenos Aires—only
11% hours, In addition there are new direct Jet services
to South America from San Francisco, Los Angeles,
Houston, New Orbeans and Miami. [Eres

st

Enjoy the Priceless Extra of Experience

Choose Pan Am for the assurance that cones with flying
> the World's Most Experienced ‘on relax ko
fng that your Pan Am crew has been ¢ gly trained;
your planc has reccived expert maintenance; your
meals have been imaginatively prepared. From the
knowledge of Pan Am's experience comes a feeling of
confdence to be enjoyed every moment of the way
Call vour Travel Agent or any of Pan American’s 69
convenient offices in the U.S. and Canada.

WORLD'S MOST EXPERIENCED AIRLINE=—FIRST IN LATIN AMERICA...FIRST ON THE ATLANTIC...FIRST ON THE PACIFIC...FIRST "ROUND THE WORLD

VINTAGE ADS

24
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VINTAGE LUGGAGE STICKERS
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1IN ~ o~ &~ &

cuperrer CIRGO

— CLIPPER CIRGO —

RESE RVED
FLIGHT- DATE-J

&ﬁAﬂﬁ/:.-fﬂ ORLO ATRHAVS

puy AMERICAY
NO
TER MERICA
ELIN gy
" Worwp AIRWAYS
i wurreost__2
-
- Pan AMERICAN
CORREO AEREO mlﬂﬂﬂ/’fy‘s’

r CurePER CARGO .

RUSH-NEWS

PAN AMERICAN
AIRWAYS
SYSTEM

VINTAGE LUGGAGE STICKERS
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(B

i GrounD CREW

iPPER CARGO

CLIPPER CARGO
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Until the early 1930’s air travel was positioned an “adventuresome” way to see the world. In 1935
the introduction of the Pan American Airways “China Clipper” flying boat made travel glamorous.

In addition to delivering the first United States Air Mail service from California to Manila, the
China Clipper became one of the most famous airplanes in history no doubt in part to its wartime
service and a small time actor named Humphrey Bogart starring in the 1936 movie bearing its
name “The China Clipper.”

Today the legacy of the Pan Am “China Clipper” lives on through its windswept fonts and regal
name on licensed goods evoking a time of adventure, Americana and glamour.

Cuarva CLIPPER -

28
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BAGGAGE (STRAP) TAG

Piv AuER. AIRWAYS
B- 3.33

Piv AHERICAN - & Piv AMERICAN
WUHJJAIEWAYJ' ) WURLDAIRWAKS' s’ WOorRLD AIRWAYS

ASSN MEHBER OF INTERNATIONAL AIR TRANSPORT ASSH MEMBER OF INTERNATIONAL AIR TRANSPORT ASSH

s MANAGUA B
ssssssssssssssssssssssssssss JEG'URCEI;MLEA
CCCCCCCCCCCCC BAG GAGE TOTAL WEIGHT NO. CHECKED PCS. BAG GAGE TOTAL WEIGHT NO. CHECKED PCS. BAG GAGE TOTAL WEIGHT
(CLAIM) (CLAIM) (CLAIM)
TAG TAG TAG

B- 01-39-33 BESSEHGES B- 00-64-63

LUGGAGE TAGS
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BAGGAGE @ (STRAP) TAG
R 1
1G. FLT.

PAN ANMERICAN ALRWAYS

B- N? 31451

BEA N AMERICA N
. ANLRWAYS

MEMBER_OF INTERMNATIONAL AIR TRANSPORT ASSMN

AN JOS

SEE REVERSE SIDE

uuuuuuuuuuuu BAGGAGE TOTAL WEIGHT
(CLAIM)
TAG

B- N2 31451

31

BAGGAGE

CCCCCCCCCCCCCC BAGGAGE TOTAL WEIGHT
(CLAIM)
TAG

B- 02:16-85

(STRAP) TAG
Total Weight

Aﬁ#ﬁ%‘.‘
B- 00-22

Pin AMERICAN
WorLo Arrwars
MEER OF INTERNATIOMAL A

IR TRANSPORT ASSH

CCCCCCCCCCCCCC

BAGGAGE
(CLAIM)
TAG

"PANAM A

TOTAL WEIGHT

B- 00-22:15

LUGGAGE TAGS
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‘_Iﬂ-ﬂui

CPNAL
DESTINATIO

ENTEBBE
. 667-819

AN AM

SORTING
SYMBOL

B
SORTING
B
B
BEBBBBBBBBBB

R CEA
HELSINKI ENTEBBE
r- 960-58( - 667-319

SEE REGULATIONS ON REVERSE SIDE. SEE REGULATIONS ON REVERSE SIDE

LUGGAGE TAGS
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CLIPPER CARGO

A
D%

PAN AMERICAN

.0
MYD
® ... ®

PAN AMERICAN

CLIPPER CARGO

N\

ccs MAR
VNN

PAN AMERICAN PAN AMERICAN
VWORLD AIRWAYS WORLD AIRWAYS

CLIPPER CARGO

33

CLIPPER CARGO

Kio

PAN AMERICAN

CLIPPER CARGO

PAN AMERICAN
WORLD AIRWAYS

LUGGAGE TAGS
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KHI

LONDON KARACHI
TIPAN AV ; TPAN AVI

LONDON KARACHI

LHR KHI

LONDON KARACHI

THIS IS A BAGGAGE ~ THISISABAGGAGE
IDENTIFICATION STUB ONLY IDENTIFICATION STUB ONLY

CIPAN AV TIPAN AV

LUGGAGE TAGS
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Er o
BDA

BERMUDA
PA 037936
TIPAN AM.
924-32211DA PTD. IN U.S.A. 590

“PA 127481
TN AVIL

924-317808 PTD. IN U.S.A. 3/84

35

]
NAS

NASSAU

PA 114160

924-331806 PTD. IN U.5.A. 5/94

STOCKHOLM

PA 192381
TIPAN AVL.

924-322080 PTD. IN U.S.A. 5/94

DIPAN AIVIL.
BUH BUH
015610

BUCHAREST

PA 015610

 G24-331606 PTD. INUSA 5198

@ :

MINNEAPOLIS

PA 244686

925-317785A PTD. IN U.S.A. 9/87

LUGGAGE TAGS
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Habana, Cuba

Y 4y 4w 4 4
Lisbon to U.S.A. N AN
Via Bolama

FIRST DC-8 JET AR MAIL FLIGHT

- s ¢ TELkeny
A Fos
3 B Rt Y\ (1779988
§s\\ Stp P

MIAMI PANAMA ‘ Ay Y &Y S S S S oo e .=
LI S
a0 0E JANEIRD n
= ¢
RUENDS NRES =

FIRST FLIGHT
36
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CACHE COLLECTION
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¢

PANAM

(W11
HAW

1967

FINAL
DESTRIATION

FARARAARARARARARRARARRAR AR

[N

FARARAAAARAARAAAAARARRARAAAA

DENVER

PAN AM

CACHE COLLECTION
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o
-
n

"

PAN AMERICAN CLIPPER
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EVERY CO-PILOT SHOULD
Y HAVE A FLIGHT PLAN

Pan Am works closely with our licensees to develop
innovative products and services utilizing our imagery.




PAN AV STYLE GUIDE

Panv Awmenrcan Worcto Arawars
Slim_  SAVHUIY OTHOY NYIIYIHY Vi

LA AT AN ST T TSI AT,

Panv Amenrcay Woreo Armways

f

#
:
¥
z
[
&
]
¥
:
[
¢
v
Z
¢
g
5
¢
-]

CO-PILOT

54



PAN AV STYLE GUIDE

55

Honolulu

MILK CHOCOLATE

CO-PILOT



BPAN AM STYLE GUIDE

CO-PILOT

56



BPAN AM STYLE GUIDE

RETAIL/MERCHANDISING

57



BPAN AM STYLE GUIDE
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THANK YOU FOR VISITING. WE HOPE YOU ENJOYED THE RIDE.

FOR MORE INFORMATION ABOUT THE PAN AM BRANDS

LICENSING PROGRAM

PLEASE CONTACT ONE OF OUR AGENTS.

3

30 CENTRE ROAD, STE 8
SOMERSWORTH, NH 03878

603.516.0802
LICENSING@PANAM.COM

WWW.PANAMBRANDS.COM

% | Brand Style Guide | Copyright © 2017 Pan American World Airways, Inc. All rights reserved.
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