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* Owned by the Kellogg Company

* Kellogg's 2" biggest single brand

* European licensees include Maped
Helix, Somerbond & Gibson Games




he LlcerI

* Focus on things that are uniquely
‘Pringles’
— MrP
— The Pringles Can

e Pan-European

— Distinctive colours / flavours
— Sharing and parties

* Programme Style
— Quirky and original

— Contemporary and Vintage
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PRINGLES T-SHIRT CHEESY SOCKS
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SHARING PLATTER | PRINGLES GAME
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TWO THEMES

Licensees are provided with two themes to choose from: Herltage and Contemporary. All assets were
developed specifically for each theme. There should be no crossover. Approval is needed by the
Pringles brand team for all final applications. See appropriate approval contact on page 72.

HERITAGE THEME BOARD
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